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THE USE OF METHODS OF THE COMPETITIVENESS ASSESSMENT              
AS A TOOL FOR INCREASING OF COMPANY EFFICIENCY   

 
This article is devoted to such an urgent problem as an assessment of the enter-

prise's competitiveness. The use of methods for assessing competitiveness as a tool 
for increasing the efficiency of the company's activities is considered. Many factors 
affect the competitiveness of business. Moreover, each of them does not give a com-
plete picture of the phenomenon. Therefore, it is necessary to use the indicators sys-
tem that takes into account the market situation and business specifics for efficient 
management. The article describes the specific features of the advertising agency 
«Prime», the assessment of the competitive position of the company. 

Keywords: marketing, competitiveness, SWOT-analysis, marketing complex, 
marketing strategy, advertising agency. 
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